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Panel «Russian Media Landscape»
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m Head of Media Department, «PromSvyazCapital Group»
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Key figures about Russia



Russia: General Information

= Russian population — 143.5 million

= Urban —104.7 min (73%)
= Rural — 38.8 min (27%) #




Density of Population in Russia

North-
West (9%0)

Central

(26%0)
Far East (5%0)

Ural (9%20)

Privolzhsky
(21%) ®

Moscow — 10.4 min.
St.Petersburg — 4.7 min.
14 Cities — about 1 min.

& Source: Federal State Statistics Service, 2005



Population of Russia: basic demographics
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Source: Federal State Statistics Service, 2004



Population of Russia: basic demographics

Sex

Education
(adults 15+)

0-9
10-19 16%
20-29 15%
30-39
40-49
50-59
60-69

70+

60% 60%

17%

inc.secondary secondary higher
w Urban m™ Rural

Source: Federal State Statistics Service, 2004



Population Income Level: dynamics
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Source: National Readership Survey (TNS Gallup Media)



Advertising Trends



Advertising expenditures ($, bln)

1997 1998 1999 2000 2001 2002 2003 2004 2005
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& media Source: RACA (Russian Association of Communication Agencies)




Advertising expenditures ($, bin)
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Russia and World Advertising Market

Advertising Expenditures, USD bln
NUMBER = COUNTRY e o
f 1991 ' 1996 2001 2005
1 TheusA 82 . 1049 1472 1680
2 odapan 372 . 377 389 1 38,7
3 Germany 143 182 208 190
_________________ 4 GreatBritain . 89 123 166 18,7
.5 France 80 . 84 109 115
_________________ 6  May 50 58 88 100
7. China 03 .25 5t 97
_________________ 8  SouthKorea = 20 45 53 76
................. 9Spa|n5,34,16,269
________________ 10 ~Camada 37 42 56 65
11 Australia 3,0 3,9 4,9 6,1

: Poland

18 Belgum 10 13 20 31
________________ 19  Greece . 03 10 21 29
20 . Switzerland 2,4 2,5 3,1 .28

Sources: Zenith/Optimedia — Advertising expenditures forecast, * - RACA




Ad Spending Split in Russia

2005

Newspapers
5.8%

Magazines
11.6%

Ad.editions
10.4%

Outdoor
18.2%

Internet Radio
1.2% 6.0%

2010 Forecast

Newspapers
4.2%

‘\ Radio

Internet 5-2%
4.9%

Magazines
10.0%

Ad.editions
4.5%

Outdoor
13.3%

Sources: 2005 — Russian Association of Communication Agencies; 2010 — Video International



Top-20 advertisers in Media (SOV, 206)

Procter & Gamble 6.9%
Unilever 3.3%
L'Oreal 3.2%
Nestle 2.4%
Mars 2.4%
Henkel Group 2.2%
Wimm-Bill-Dann 2.1%
Danone 2.1%
MTS 1.9%
Bee Line 1.9%
Megafon GSM 1.6%
Colgate-Palmolive 1.6%
Wrigley 1.5%
Reckitt Benckiser 1.5%
Pepsico 1.5%
Coca-Cola 1.4%
Dirol Cadbury 1.4%
Samsung Electronics 1.4%
Gillette 1.4%
Sun Interbrew 1.1%

& Source: TNS Gallup AdFact, 2005



Top-10 advertisers budget split

Advertiser TV Radio Press Outdoor
Procter & Gamble 97.3% 0.1% 2.3% 0.3%
Unilever 98.8% 0.2% 0.9% 0.2%
L~ Oreal 92.2% 7.6% 0.2%
Nestle 98.7% 0.003% 0.8%0 0.3%
Mars 98.5% 0.2% 0.7% 0.3%
Henkel Group 98.4% 0.1% 1.3% 0.2%
Wimm-Bill-Dann 99.1% 0.2% 0.2%0 0.4%
Danone 99.5% 0.1% 0.3% 0.1%
MTS 84.4% 7.1% 4.6% 3.3%
Bee Line 86.9% 5.5% 4.6%0 2.4%

& Source: TNS Gallup AdFact, 2005




TV Market

2 Federal channels, 15 network channels

= 15-20 channels per city
TV Penetration — 98%
Cost Per Thousand (CPT) = 2-5 USD

Total TV Ratings dynamics within a day
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Internet

= Penetration:
= Urban Russia — 22%
= Moscow — 42%
= Biggest players (~» 50% of ad market):
= Yandex.Ru - search engine
= Mail.Ru - free mail service

= Rambler.Ru - search engine

45 Internet penetration, % 418

30

14.7

15| o : 9.4 : ' ' Russia
——a—
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Source: TNS Gallup Media, 2005




Print Media in Russia



Print Media

= Officially registered: 50,000 titles

= Active on advertising market:
= Federal level ~ 200 titles distributed all over the country
= Regional level = 50 titles per city

= Total ad spend on print media: 1.39 billion USD

$ 1,390
$ 1,200 Ad edit
520 .editions

$ 935 .

390 :

Magazines
470 260

350

195 250 290 Newspapers
2003 2004 2005

& Sources: Federal Agency for press and mass communication; Russian Association of Communication Agencies




Circulation

= Total circulation increased in 2005 by 4%

= Share of subscription in total circulation ~ 29%

Russian print media revenue structure (mln USD)

1550 ici
1390 Advertising

1200

® Retail

W Subscription

2004 2005 2006
(forecast)

& Sources: Russian Association of Communication Agencies, Association of Print Distributors




Western Brands on the Russian Market
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http://www.shape.ru/default.asp

Readership

= All titles = 90% in urban Russia
= Daily newspapers ~ 20%
= Weekly newspapers ~ 30%

Leading Daily Newspapers in 10 biggest cities
(Readership % of each city adult population)

RUSSIA (cities 100 ths+) 3.8
Moscow

St.Petersburg 12.6
Novosibirsk
Ekaterinburg
Nizhny Novgorod
Omsk

Samara

Kazan
Chelyabinsk

& Rostov-na-Donu

11.7 Source: National Readership
Survey, May - October 2005




Federal newspapers: readers’ demographics
(Readership 26 in each group)

all adults

men
women

16-19
20-24
25-34
35-44
45-54
55-64

65+

lower
high education

unemployed
employed

lower income
average income
higher income

™
-

e 279%

227%
28%

19%
20%

25%
30%
33%
: 32%
25%

24%
36%
30%

21%
28%
0 31%

Source: National Readership Survey, December 2005

- April 2006



Readership of daily newspapers

Russia Moscow ]
Issued since
‘000 % ‘000 %
Ca712 | 38 433.9 4.8 1925
1338.5 2.3 QZZ.O 9.1 1919
- 650.7 \ 1.1 317.2 3.5 1991
547.5/, 1.0 207.8 2.3 1924
Izvestia 439.3 0.8 136.2 1.5 1917
Rossiyskaya Gazeta 312.5 0.5 76.1 0.8 1991
Trud 289.0 0.5 72.7 0.8 1921
288.4 0.5 1.8 1997
Zhizn - - 349.5 3.9 1997
Metro - - 280.4 3.1 1997
] i @ 1.3 1999
Nezavisimaya Gazeta - - 79.9 0.9 1990
The Moscow Times - - 47.2 0.5 1992
Gazeta - - 45.8 0.5 2001
Vremya Novostey - - 32.5 0.4 2000
- - @ 0.3 2004

Source: National Readership Survey, December 2005 - April 2006



Readership of weekly newspapers

Russia Moscow Issued

000 % | ‘000 | % | >
Argumenty i Facty 141 | 16382 | 181 | 1978
KP - “Tolstushka" 10.8 | 745.5 8.3 1993
MK-Voskresenie 940.5 1.6 691.7 7.7 1919
Mir Novostei - - 547.8 6.1 1993
Moskovskie Novosti - - 207.8 2.3 1980
Sobesednik 522.8 0.9 126.5 1.4 1984
Ekonomika i Zhizn 444.3 0.8 117.6 1.3 1918
Zhizn 2248.0 3.9 - - 1997

& Source: National Readership Survey, December 2005 - April 2006



Panel discussion

Panelists:

m Ms. Marina Pereverzeva

m Head of Media Department,
«PromSvyazCapital Group»

m Mr. Evgeny Abov

m Vice-President, Guild of Press
Publishers

m Deputy CEO, «Prof-Media» Holding

m Mr. Pavel Filenkov

m COO, «Kommersant» publishing
house

Topics for discussion:

m Publishing business in Russia

m Newspapers printing as
business

m Regional development

m What’s in the future?
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Thank you for attention!

www.tns-global.ru
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