

New from INMA!
Recreating Value for News Content In an Age of Abundance
Re-think the market value of content produced by your newsmedia company in the new report, “Recreating Value for News Content In an Age of Abundance.” Click here for more information and to order online. Meanwhile, click here to listen to the Fitz & Jen podcast interview with report author Earl Wilkinson. 

Earl Blog

· Life after newspapers 

Advertising

· Retailers increasing paid search spending in 4th quarter 

· Optimism among advertising executives on market health on the rise 

· Most marketers' budgets flat this holiday season 

· Newspapers promote efficacy of behavioural targeting 

Audience

· London Evening Standard considering distribution increase 

· Local web sites increase regional and local newspaper audiences by 14% 

· Audit Bureau of Circulations Electronic finds the Guardian most popular UK newspaper web site 

· TweenTribune encourages young readers with social media elements 

· Japanese newspapers' subscription emphasis retarding circulation declines 

· Evening Standard drops mid-day edition, to have single edition by January 

Content

· Multi-media emphasis in Washington Times revamp 

· Financial Times makes 120-year archive available to web site subscribers 

· Newspaper obituaries valued by consumers, worthy of investment 

· News Corporation planning New York City edition of the Wall Street Journal 

· Google to allow news publishers to limit users' free views 

· Thailand's The Nation moves to general news format 

· New York Times ends brings Times Extra web site feature to an end 

· Associated Press adding impreMedia Spanish-language content to AP Mobile 

· Study finds more than 75,000 web sites copying newspaper content without license 

· McClatchy releases newspaper e-editions optimised for Amazon's Kindle 

· New York Times' Times Reader 2.0 subscription bundled with discounted netbook 

· AOL adds automated element to online news reporting 

· AOL aims to produce news, video content via numbers-based high-tech system 

· Microsoft may pay newspapers to withhold content from Google, proving lucrative to publishers 

Earnings

· Tribune granted extension to file reorganisation plan 

· Daily Mail General Trust's national and regional newspaper divisions remained profitable in 2009 

· Daily Mail & General Trust beats forecasts with 23% profit drop, as regional newspapers lead decline 

Labour

· Miami Herald cutting 24 jobs 

· Las Vegas Sun folding web site, print staffs together 

· Gannett cuts 37 at USA Today, USA Weekend 

· London Evening Standard to cut mid-day edition, 20 jobs 

· Toronto Star cutting 78 newsroom positions, outsourcing copy-editing functions 

Launches

· Free commuter newspaper, London Weekly, set to launch in the UK 

· Lachlan Murdoch looking to buy Nielsen titles such as Hollywood Reporter, Billboard 

· Shareholders back restructuring plan at Independent News & Media 

· After fanfare, new Detroit newspaper suspends publishing due to lack of advertising 

Media

· U.S. Federal Trade Commission to consider government support for news organisations 

· Los Angeles Times lays out guidelines for journalists' social media use 

· Murdoch opposed to government intervention as solution to newspapers' problems 

· Newspaper lenders become newspaper owners – and face new challenges 

· Irish Times editor says internet poses threat to press freedom 

Research

· E-reader owners affluent, well educated 

· Nielsen integrating television, online viewing of programming 

Calendar of Events

· INMA Paid Content Seminar
04-05 February 2010 | Copenhagen, Denmark 

· INMA World Congress
26-28 April 2010 | New York, United States 

· Séminaire Francophone INMA
24-25 June 2010 | Lille, France 

· INMA South Asia Conference
05-06 August 2010 | Mumbai, India 

· Outlook 2011: INMA Europe Conference
29 September - 01 October 2010 | Krakow, Poland 

· Advertising Summit
07 October 2010 | Hamburg, Germany 

· INMA International Newspaper Marketing Seminar
08-09 November 2010 | São Paulo, Brazil 

Latest Reports

· Recreating Value for News Content In an Age of Abundance
Released: 23 November 2009 

· Best In Newsmedia Marketing 2009
Released: 23 June 2009 

· Products, Brands, and the Pursuit of New Audiences
Released: 09 June 2009 

· Impact Ideas to Grow and Retain Newspaper Circulation Sales
Released: 01 April 2009 

· Turning Danger To Opportunity: Expediting Your Newspaper's Transformation In a Crisis Economy
Released: 25 February 2009 

· Luxury and Affluence: Leveraging Audiences and Products for Upscale Newspaper Advertisers
Released: 19 November 2008 
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